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THE FORECASTING MODEL OF THE COMPANY'S FINANCIAL EQUILIBRIUM
MANAGEMENT STRATEGY

, 
, 

.
: , , ,

, , .

The article proposes a model for predicting the strategy of managing the financial
equilibrium of an enterprise, which is aimed at recognizing the symptoms and causes of the
alleged problems of this process, in order to prevent them.

Key words: strategy, management, financial balance, enterprise, model, method.
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STRATEGIC WAYS TO DEVELOP THE DIGITAL ECONOMY USING BIG DATA

 4.0 
. 

, 
.  « ».

.
: , , 

,  4.0, , .

In the course of this study, an analysis was made of Industry 4.0 trends and its impact
on various sectors of the economy. The main strategic ways of developing E-commerce
using digital technologies and the challenges that enterprises have to face at the present
stage of technology development are studied. Particular attention is paid to the "big data"
tool. The consequences of the development of digitalization are also considered.

Key words: digital economy, E-commerce, big data, Industry 4.0, neural networks,
machine learning.
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DOCUMENT LIFE CYCLE MODEL IN ELECTRONIC DOCUMENT MANAGEMENT
INFORMATION SYSTEM
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, .

The general business processes of electronic document management are considered,
allowing to control the main processes of document management in real time to increase the
efficiency of the enterprise.

A structural model of the document in the electronic document management system
is presented, a description of the document life cycle is given, which determines the type of
behavior of the document from the moment of formation to the moment of transfer to the
archive for storage or destruction. The process model reflecting the mechanism of
processing stages of approval and signing of documents is presented.

Key words: electronic document management system, document structural model,
process model, document lifecycle, information system, electronic document management.
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The article substantiates the need for marketing research in order to make managerial
decisions regarding the future of the organization. The main reasons for the use of
marketing research in the activities of an economic entity are highlighted. The main
limitations in the use and implementation of marketing research are revealed. The stages of
conducting marketing research are described in detail. Proposed for use are modern software
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The article provides an analysis of analytical and documentary support for the
development of import substitution strategies for the processing industry. A conceptual
scheme of the components of the implementation of the import substitution strategy is
proposed. Sectoral import substitution strategies for industries with strategic import
substitution potential are systematized and scenario indicators of sectoral characteristics of
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It is proposed to consider the strategic management of the organization in three
dimensions – strategy, culture and structure. A sequence for choosing an organization's
strategy based on the management of a portfolio of its strategic business areas has been
developed, which allows for a comprehensive matrix-graphic analysis of the organization's
business portfolio.

A modified graphical display of the strategic analysis tool – "projection into the
future" is presented.
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ANALYSIS OF THE SOCIAL PROTECTION SYSTEMS OF THE POPULATION
OF THE UNRECOGNIZED REPUBLIC
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.

The article is devoted to the analysis systems of social protection population of the
unrecognized republics. In the research have been studied the social systems of the Republic
of Abkhazia, South Ossetia, the Pridnestrovian Moldavian Republic and the Donetsk
People's Republic. Revealed that despite the factor of non-recognition at the international
area, in each of the analyzed republics, the ultimate goal of the implementation of
constitutional rights is to provide each member of society to be socially protected, to
develop freely, to realize their abilities. The results of the analysis systems of social
protection population of the unrecognized republics made it possible to determine the
possibility of introducing individual elements into the development of the social protection

mailto:petrushevskaya:@list.ru
mailto:evteeva_sg:@mail.ru


2. 

100

system in the Donetsk People's Republic.
Key words: social protection, pension system, social care, social insurance, non-state

sector, social services.
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, .

Within the framework of this article, it is revealed that ensuring the expected success
from the implementation of the marketing strategy for the development of food complex
enterprises is possible on the basis of the identification and targeted use of key success
factors as competitive advantages. The ranking of key success factors for the formation of
sustainable competitive advantages of the food complex of the Donetsk People's Republic
was carried out. It has been substantiated that the key success factors act as marketing
determinants in the process of making managerial decisions at food complex enterprises and
allow the formation of marketing abilities for the strategic development of the food complex
in the context of digitalization. The presented author's scientific and methodological
approach to the identification and analysis of the mechanism for the formation of key
success factors for the food complex of the Donetsk People's Republic takes into account
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the key success factors for the elements of the 4P marketing mix complex (product, price,
place, promotion).

Key words: food complex, marketing determinants, key success factors, trade
enterprise, ranking, strategic development, marketing strategy.
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ECONOMIC RISKS OF ENTERPRISES: ESSENCE, NEUTRALIZATION
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The article discusses the features of the interpretation of the definition of "risk",
which made it possible to determine the key characteristics of the essence of risk. The
systematization of financial risks is presented. The mechanisms of neutralization of
economic risks in the activities of enterprises have been studied. The most optimal
approaches to risk management have been identified, the use of which will allow enterprises
to respond in a timely manner to a risk event in the event of its occurrence, as well as to
implement preventive risk management measures.

Key words: risk, economic risk, mechanism, neutralization, minimization, approach,
management.
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The article presents the theoretical foundations for the possibilities of using
clustering tools in the tasks of ensuring the ecological safety of the territory in the context of
the innovative orientation of modern socio-economic development. Territorial development
is considered from the point of view of goals, possibilities for implementation and expected
results in the system "society – nature – economy". A review of the experience of
implementing cluster initiatives and cluster policy in advanced countries has been made.
The main aspects of the effectiveness of the work of cluster structures and the need for their
implementation in the process of territorial development and impact on the environment are
highlighted safety.
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IT-PLATFORMS FOR DIGITALIZATION OF AN ORGANIZATION'S
CORPORATE UNIVERSITY
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, LMS ( ), LXP (Learning Experience
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The article discusses IT platforms for digitalization of the corporate university of the
organization. The main criteria for choosing IT platforms for digitalization of corporate
universities are highlighted, as well as their components and main advantages are
considered. A comparative analysis of IT platforms for digitalization of corporate
universities is carried out, similar properties are highlighted, as well as fundamental
differences. The possibility of applying a combination of advantages of existing solutions
for digitalization of the corporate university of the organization is considered.

Key words: digitalization of a corporate university, IT-platforms, LMS (Learning
Management System), LXP (Learning Experience Platform), system of joint training and
development.
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The article substantiates the role of the tax mechanism of fiscal policy in
coordinating the interests of the state and other business entities. It is concluded that the
fiscal policy of the state contributes to the development, on the one hand, of the real sector
of the innovative economy and, on the other hand, to the active implementation of
commercial, business and fiscal interests of participants in modern markets. The qualitative
changes taking place in modern labor markets, caused by the information and digital
transformation of the markets for innovative technologies, contribute to the formation of a
competitive unity of business interests of entrepreneurs and skilled employees.

Key words: fiscal interest, commercial interest, fiscal policy of the state, investment
tax, taxes, tax mechanism, entrepreneurial activity.
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FISCAL POLICY OF THE STATE: LIMITS OF RATIONAL APPLICATION
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The approaches of modern scientists to the content of the fiscal policy of the state are
considered. The problems and anti-effects of fiscal policy are highlighted, as a result of
which it is not able to fully stabilize the economy. The boundaries of the rational application
of the instruments of the state's fiscal policy, due to the effects and anti-effects of fiscal
policy, are substantiated: the crowding-out effect, the effect of net exports, the effect of
inflation, and others.

Key words: government spending, tax, transfer, government regulation, government
fiscal policy, crowding out effect, net export effect, inflation effect.
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The article presents a theoretical analysis of the formation of views on understanding
the essence of the category "investment relations". On this basis, the author's definition of
this category is formulated, the place of adaptation in the system of economic relations in
society is determined. The essence of the categories "investment", "investment activity"
interconnected with the category "investment relations" is revealed. The role of investment
relations in the sphere of entrepreneurship as a factor in the economic security of the state is
shown. The necessary conditions for the formation of investment relations (regulatory,
organizational, financial, infrastructural, personnel, technological, infrastructural,
informational, marketing, technological, resource support) are formulated in order to
strengthen the economic security of the Donetsk People's Republic.

Key words: social relations, economic relations, investments, investment relations,
investment activity, economic security.
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The article substantiates the need for state social spending to regulate household
income. The principles of functioning of national systems of social protection of the
population are considered: the principle of social insurance; the principle of social security;
the principle of assistance; principle of social solidarity. The share of the population covered
by various types of social payments is analyzed by regions of the world. The role of social
expenditures of the state in overcoming the inequality of incomes of the population is
revealed.
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The article analyzes the organizational and legal forms of management, enshrined in
the Civil Code of the Donetsk People's Republic. On this basis, the structure of the public
sector of the economy of the Republic is proposed. The necessity of making a number of
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